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Realtime Data based App/Retail Market Intelligence Services

Service that checks the payment & traffic of various companies in real time.

Leading companies make mission critical decisions with WiseApp/WiseRetail.
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Realtime Data based App/Retail Market Intelligence Services

Collect app usage & payment data in real time, and analyze the company/market

With the real time data, you can find a real diamond in a rough.

App market Inteligence

* Realtime usage analysis of 8K+ of most popular apps in Korea
Wl S EA p p * Provide app users, installers, hours of use, number of sessions, and etc.
» Measured from a sample of 60K people (0.2% of the smartphone user)

Retail market Intelligence

* Realtime transaction analysis of 2.3K+ of most popular retail brands

W | S E R E TA| |_ * Provide payment related data. (Amount, Method, Payer, and etc.)
» Measured from a sample of 1.45M people (6% of economically active

population)

Various of leading companies around the world are using our services for
competitive analysis, planning, marketing and investment.



Can check yesterday’s data this morning

» World's only daily provided App + Retail market analysis

* Provide app user, installer, usage time, and session data

* Provide retail payment amount, average amount, average # of payment,
and payer information.

Data Reliability with the largest panel size in Korea

» Actual usage analysis of 60K+ panels(0.2% of the smartphone user)
 Actual transaction analysis of 1.45M+ panels(6% of economically active population)
« Guaranteed reliability with 5 years of app data, and 3 years of retail data

Specialized in Korean purchasing behavior

* Analyze Traffic and Payment of the Most Used Apps & Retails by Koreans
* Analyze 8K+ of apps, 5K+ of developers, and 51 of categories.

* Analyze 2.3K+ of actual retail payment

* In-depth analysis, which is not known by app and payment analysis alone



App Market Intelligence: Key Information

(Actual Usage + Market + Game Revenue)



Actual usage analysis: 8K+ of the most popular Apps

Provide actual usage data of users, usage time, sessions on daily, weekly, and monthly basis

Search by app name, package name, developer, company, gender/age, and category
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Distribution by gender/age of app

Analyze app usage by gender and age

Gender distribution ° Key indicator regarding loyal users @ Age distribution ° Key indicator regarding loyal users @




Apps that are frequently use together

Analyze information and flow of apps frequently used with
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Apps that are installed together

Analyze the app that is being installed by the person -> Identify user characteristics

Apps installed together - ° Exclude OEMs, Carriers, OS5, etc. o_n:n: apps in the same category
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Hourly users

Analysis the average number of users of apps by hours and days of the week in multiple charts

Users through time zone




Revisit rate comparison

Compare customer loyalty of the app and its category

App vs Category Loyalty




Remaining rate of new installer

Percentage of people who don’t uninstall the app

New Installer Retention

‘ Daily Retention Rate (7) Retation Rate Trends

J 677,401




App Analysis Report: Auto analysis when user insert the app

Auto analysis report for Top 10 by category or user defined

SHOPPING

Monthly | 2020, 11.1 ~11.30

Percent of Users Gender distribution Age distribution % ﬂ ﬁ m E — 00
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Actual usage analysis of 51 categories

Actual usage analysis of users, usage time, sessions based on daily, weekly, and monthly basis
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Actual usage analysis of 5K+ companies

Company: A unit that collects multiple developers belonging to a company.
Company Group: A unit that collects its affiliates and subsidiaries
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Provide revenue on a daily, weekly, and monthly basis

Provide detailed ranking and amount of individual game app/category/developer
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Retail Market Intelligence: Key Information
(Card Payment + Account Transfer + Mobile Payment)



Actual Payment analysis: 2.3k+ of the most popular Brands

Provide payment amount, # of payment, # of payer, average amount/payer

Search by retail name, company name, gender/age, industry
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Key Indicators of Retail Payment Analysis (Daily & Monthly)

Identify of customer purchasing patterns and forecast company’s performance

based on actual retail payment data

Key indicators
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Payment distribution by gender/age

Payment distribution by gender/age of retail

Pavment Amount By Age / Gender Number of Payments By Age / Gender Pavers By Age / Gender

Female




Payment analysis by day of the week

Provide average payment amount and frequency analysis per day of the week

Payment Amount By Day of the Week Number of Payments By Day of the Week

¥ 68,555,445,014 ®Tue ¥ 67.106,408,907 2,034,787 times ue 1,971,306 times
¥ 63,9 29,1 @ Thy ¥ 68,535,462,55 Wed 1,904,582 times hu 2,065,340 times
¥ 59,136,925,982 i 1,907.6 1,869,357 times

S 2,029,084 times




Payment Amount Analysis by method

Ratio & Amount by payment method; Credit Card / Account Transfer / Mobile Payment

Payment Amount By Payment Method

/6.3%
9.2%
14.5%




Lump sum and installment analysis

Amount & frequency distribution by credit card company, and Lump sum & installment distribution

Credit & Debit Card Payment Amount By Lump-sum / Installment Credit & Debit Card Number of Payments By Lump-sum / Installment




Domestic/Overseas Payment Analysis

Domestic/Overseas Payment Analysis

Credit & Debit Card Payment Amount By Domestic/Overseas




Payment Amount by Card Company

Payment Amount & Number of Payment distribution by Card Company

Payment Amount By Credit Card / Debit Card Company




Payment Analysis Flows by Hour

Analysis of the change in the average amount and frequency of payment by hour/day

Differentiate by analyzing major sales time by industry and competitor

Payment Amount through time zone
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Compare re-purchase rate

Compare the ratio of payments made to the industry average and the industry's top 10 percent.

Retail VS. Category Repurchase Rate

77 36.5%

o
Repurchase rate AVG.

vy 72.7%
Deliv... Top 10% Repurchase rate AVG

Kl




Retail that is frequently consumed together

Provide retail information consumed on the same date or month
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Key Terms

« App Market Intelligence

Installer: Number of non-duplicated people installing the app in the selected period

User: Number of non-duplicated people using the app in the selected period

Usage Time: Number of hours that the app's users have stayed in the app for the selected period
Session: Number of times that app's users have run the app in the selected period

» Retail Market Intelligence

Retail: Individual retail brand or corporate name

Total Payment Amount: Payment amount includes VAT paid in retail by credit card, debit card, account
transfer, and mobile phone small payment

Recognition of payment amount: The brand listed in the consumer's payment details/statements (Credit
card payment statement, account transfer record)

Number of Payers: Number of non-duplicated people paid in the retail in the selected period

Allocation of amount: Payment amount is allocated to only one retail

Direct Management/Franchise: Franchise does not distinguish between direct management and franchise
Installment Payment: Recognized only in the first month of installment payment, and the full payment
amount is included in the first month

Check WISEAPP site FAQ for additional terms



https://www.wiseapp.co.kr/faq/list/

Historical statistics delivery period and update cycle

App Market Intelligence Retail Market Intelligence

« Statistical period
Actual Usage(Android App): Mar. 2016. ~

» Statistical period
Actual Usage(Android Category/Developer): Apr. 2014~

, . Monthly Payment Analysis: Jan. 2018~
Revenue/Value (Android App/Category/Developer): Jan. 2018 ~

Market Ranking(Android App): The last 2 months Daily Payment Analysis: Jan. 2020 ~
Actual Usage(iOS App): Sep. 2020. ~

Actual Usage(iOS Category/Developer): Sep. 2020~

Revenue/Value (i0S App/Category/Developer): N/A « Update Cycle

Market Ranking(iOS App): The last 2 months Daily Data: D+1

Monthly Data: Forth business day every month
* Update Cycle

Daily actual usage, Ranking, keyword, intrinsic value: D+1
Weekly actual usage : Second business day every week
Monthly actual usage: Forth business day every month

Daily Revenue : D+2



Service Price List

App Market Retail Market App + Retall
AccessLicense 5 Accounts 5 Accounts 5+5
Annual Cost  KRW 20M KRW 40M KRW 50M
Price changes depending on the number of accounts VAT excluded
App Market Retail Market App + Retail
1 Year KRW 20M KRW 40M KRW 50M
2 Year KRW 36M KRW 72M KRW 90M
3 Year KRW 48M KRW 96M KRW 120M

Provide additional discount according to multi-year contracts VAT exduded






